Working with Elissa on the branding and launch of The Depot Pavilion and Concessions at Thompson’s Point was a seamless, impactful experience. Elissa managed the entire project from strategy through execution with clarity, professionalism, and creativity. She guided us through a complete branding exercise—overseeing everything from naming and visual identity to messaging and design—while also leading a coordinated print and digital marketing campaign that generated awareness and engagement from our target audience. Her ability to keep multiple stakeholders aligned and her attention to both big-picture strategy and fine-tuned detail ensured the success of the project. Elissa brought structure, vision, and a results-oriented approach that made a measurable difference in our brand’s visibility and launch performance. I would highly recommend her as a consultant for marketing and project management support—especially for organizations seeking to grow or reposition a brand with professionalism and purpose.
– Jed Troubh, Co-Owner, Parallax Partners

